(Creating a more prosperous
future for the Kingsland
business precinct

A Business Improvement District (BID) programme is
funded by a targeted rate on commercial properties
in the area. Collected by the Auckland City Council
with property rates, the targeted rate is granted
back to the BID organisation, which is then able to
budget and plan business improvement activities
and programmes for the area.
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Kingsland
BID Precinct

“A vibrant and humming Kingsland will be a critical part of a great fan
experience at the Rugby World Cup and beyond. Now is the hour to bring
about a Business Improvement District in Kingsland which can deliver
more than the sum of its parts.”

John Waller, CHAIRPERSON, EDEN PARK TRUST

“There is a clear and positive link between successful BIDs and
property values.”
Connal Townsend, CEO, PROPERTY COUNCIL OF NEW ZEALAND

“Talking with one voice to Council is crucial and without an ongoing
relationship you have no clout. The advocacy role of a BID is even more
important. Kingsland’s programme should be in place to work with the
new Super City.”

Mark Donnelly, AUCKLAND CITY COUNCILLOR

“With over 65,000 visitors expected in Auckland for the last two weeks
of the world’s third-largest sporting event, Kingsland needs some well
resourced collective muscle to put its best foot forward.”

Cameron Brewer, NEWMARKET BUSINESS ASSOCIATION

“K’Road has received thousands of dollars of funding negotiated or donat-
ed over and above its targeted rate funding. This includes sponsorships
negotiated by the business association, significant advertising subsidies
and other goods and services received in cash and in kind.”

Barbara Holloway, K'ROAD BUSINESS ASSOCIATION

“The Rugby World Cup is only two years away. If businesses in the area
want to collaborate, protect, enhance and promote Kingsland for positive
business and visitor attraction, they need to do it now.”

Jillian de Beer, ENTERPRISE DEVELOPMENT AND URBAN CENTRE STRATEGIST

(Kingslandj

www.kingsland.net.nz

For more information please contact:
Kingsland Business Society Incorporated
Tel: (09) 623 4395 Mob: 027 608 3590
PO Box 52 198, AUCKLAND 1021

PROUDLY SUPPORTED BY

TIGER

317 New North Rd. Kingsland
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YOUR VOTE
for Kingsland’s
future

A COLLECTIVE VOICE
For business and landlords

COLLECTIVE MARKETING
To attract people to Kingsland

COLLECTIVE ACTION
To make sure the right things
get done

( The first step

Kingsland Business Society Incorporated was
formed in 2005 by a group of business people
that wanted to work together on shared
marketing and events.

Since mid 2009 Kingsland Business Society has been working
to bring businesses together in a push to establish a Business
Improvement District (BID) effective from 1 July 2010.

( The vision

At a workshop meeting in August 2009 local

business people came up with a vision for

Kingsland as:

m Aesthetically appealing, with a village feel

® Culturally aware, with a respect for its heritage
buildings, the arts and creativity

B |conic cafes, niche retail, restaurants and bars

® Edgy, with an eclectic mix of retro and contemporary
wholesale and retail outlets, and commercial and light
industrial businesses

® The gateway to Eden Park - the Rugby World Cup
and beyond

(The opportunity

Key issues that the ‘Business Improvement

District’ (BID) will address are:

® |Improving the complimentary mix of local businesses to
increase the appeal of the Kingsland precinct as a cultural,
retail and leisure destination

® Marketing Kingsland's brand position to increase
awareness of the area locally, nationally and internationally

m Linking the Kingsland precinct to Eden Park to capture
opportunities presented by the Rugby World Cup 2011

® Looking at ways of improving the parking capacity and
experience in Kingsland

® Encouraging local pride in presentation of business
premises and public areas in Kingsland

® Building stronger relationships with the new Auckland
Council to make sure the right things get done



( What we can do as a BID

On achieving a successful BID poll, a detailed
strategic plan will be developed from the
outline below to achieve short and longer
term objectives.

Develop the Kingsland brand identity as a
cultural and community destination

Identify opportunities to make an economic,
cultural and environmental contribution

Create gateway signage welcoming people to
the Kingsland precinct

Establish a unique signature event for Kingsland
to commence by the Rugby World Cup 2011

Develop relationships with landlords, share the
vision for the Kingsland precinct, and help them
find the best tenants for the community as a
whole

Identify gaps that exist and develop a short

list of desired businesses. Work with real estate
agents and others to recruit them specifically
when premises become available

Improve awareness of parking facilities that
currently exist in the precinct

Promote Kingsland's accessibility via cycleway
and public transport networks, particularly rail

Investigate shuttle services from Eden Park,
valet parking and the sharing of existing parking
facilities (including Eden Park) as options for
improving the parking experience in Kingsland
Support and lobby for an additional new
parking facility in Kingsland, funded either
through the new Auckland Council or a public/
private partnership

Manage the street cleaning relationship with
Auckland Council

Investigate a ‘host responsibility’ programme
for Kingsland'’s hospitality businesses

Investigate a colour palette and paint
sponsorship for buildings in Kingsland (linked
with brand position)

Work with Auckland Council on the urban design
features in Kingsland, particularly relating to the
proposed railway station upgrade and usability
of the Plaza area for outdoor events

Leverage targeted rate funding to attract
additional public and private sector investment
in Kingsland

Establish sponsorships including in-kind goods
for costs, eg printing, and services promotion,
events

( Business improvement programmes

Basic objectives of the programmes are business development;
strategic management; community building; promotion,
events and marketing; urban design and heritage
environment.

The Auckland City Council currently provides support to 17 Mainstreets and Business
Improvement Districts: Avondale, Blockhouse Bay, Ellerslie, Eden Valley, Glen Innes,
Heart of the City, Karangahape Road, Eden Village, Newmarket , Onehunga,
Otahuhu, Panmure, Parnell, Ponsonby, Remuera, Rosebank and St Heliers.

( What's in it for you?

® An opportunity for active contribution by your business

® Business improvements will filter down to your business

® An opportunity for every business to participate in and be
part of Kingsland's future

® Being featured in an annual Kingsland Business Directory
and being listed and linked to a planned new website

( What happens next?

Kingsland Business Society board members are currently
out campaigning, visiting as many properties and business
owners as possible.

The proposal to establish a Business Improvement District will depend on a
poll sent in mid March 2010 to all commercial property owners and their
tenant businesses in the Kingsland business precinct.

Every tenant and property owner gets one vote.

Independent Election Services Ltd will post you a ballot paper from mid
March 2010.

WE STRONGLY ENCOURAGE YOU TO VOTE AND SEND YOUR BALLOT PAPER BACK.
WE WILL NEED 25% OF ELIGIBLE VOTERS TO RETURN THE BALLOT PAPER AND
51% OF VOTES RECEIVED TO BE “YES” TO ESTABLISH THE KINGSLAND BUSINESS
IMPROVEMENT DISTRICT, TO TAKE EFFECT FROM 1 JULY 2010.

( Who's driving the proposal?

A new Board was appointed to represent different
types of business and areas within Kingsland at the
Annual General Meeting of the Kingsland Business Society
Incorporated held on 18 October 2009.

Above from left: Christopher Dempsey, Simon Laurent, Miria Wynyard, Jason
Mills, Lindsay Mace, Steve Gillett (Chairman), Eva Wynyard, Rachel Hawes,
Christine Foley, John Arkley

Christopher Dempsey, CHAIRMAN EDEN-ALBERT COMMUNITY BOARD

"I believe strong local economies with local shops and services are
essential to the health and wellbeing of the diverse communities we have.
Thats why a BID will see Kingsland’ local economy flourish and thrive,
through the power of collective and collaborative vision, voice and action.
I urge you to support the creation of the Kingsland BID”.

Simon Laurent, LAURENT LAW

“Kingsland is perfectly placed to benefit from the Rugby World Cup - we
will not see another such opportunity to shine in our lifetimes. Winning
the BID programme gives us the leverage, at the right time, to make the
next 20 months a boom time for our business district.”

Miria Wynyard, BOND ST BAR

“I love working and living here. Kingsland is a good place to invest and
do business. Everyone who works in this area is part of our business
community and we want to work actively with neighbouring businesses
to see the area go ahead.”
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Jason Mills, KINGSLAND PRINT

“Never in its history has Kingsland had such a fiscal window of
opportunity as this year — Auckland City Council short-term
funding for long-term benefit. So lets all benefit from Rugby World
Cup and beyond!”

Lindsay Mace, NATIVE AGENT

“Working collectively for the benefit of Kingsland businesses,
customers and visitors appeals to me. We all need to be heading in
the same direction and the collective power of a BID programme
would give us that.”

Steve Gillett, THE KINGSLANDER

“As a voluntary organisation Kingsland Business Society has hit a
brick wall. We haven’t got enough traction to get ahead. The Rugby
World Cup is less than two years away, so now is the time for
businesses to be working together for ourselves and for Kingsland.”

Eva Wynyard, KBSI TREASURER

“Since 2005 Kingsland Business Society has had a small voluntary
annual subscription that has not provided assured funds to allow
us to plan ahead, budget and make a difference in our business
community. We need to work together using a better financial
system.”

Rachel Hawes, RAY WHITE

“Kingsland businesses recognise that development associated
with the Rugby World Cup 2011 presents a unique opportunity to
improve the physical and business enviroment in the area. This
can only be a positive for both business and property owners in
Kingsland.”

Christine Foley, KBSI FACILITATOR

“For a set levy a group of committed businesses can access specific
support and resources from the council, rather than struggle in
isolation. The advantage of paying a levy means you can plan
ahead strategically and pay someone to promote Kingsland.”

John Arkley, RACEBRAKES

“I feel Kingsland was for years an almost forgotten location, a
place to drive through while traveling to and from the city. Wow
- is this changing! ‘Go getter’ businesses and people are adding a
vitality that will make Kingsland a destination.”




